
WHEREAS, the City of Saint Paul is committed to ensuring that all its residents are safe and healthy; and
WHEREAS, price is the single most important factor in reducing smoking; and
WHEREAS, tobacco is a leading cause of premature, preventable death in Minnesota and high prices are the single
most effective way of preventing youth from starting to smoke and encouraging adult to quit ; and
WHEREAS, cigarettes, e-cigarettes, cigars and smokeless tobacco, contain nicotine, which is highly addictive; and
WHEREAS, Minnesota’s progress in reducing smoking among youth and adults is undermined by price discounts
and price promotions and in 2018 the rate of tobacco used among youth increased for the first time in 17 years ; and
WHEREAS, tobacco companies spent $9.1 billion in 2018 to lower the price of tobacco products by using strategies
like coupons and retail promotions ; and they send coupons in birthday cards, pass them out at events and bars,
promote them inside stores, and send emails and text alerts through their smartphone apps  ; and
WHEREAS, Minnesota adult smokers who redeemed cigarette coupons were less likely to quit smoking than those
who didn’t use coupons  ; and Minnesota adult nonsmokers who receive tobacco coupons are twice as likely to
become smokers  ; and
WHEREAS, young smokers, women, and African Americans are more likely to use tobacco coupons or promotions ;
and
WHEREAS, Saint Paul already has a $2.60 minimum price of $2.60 per cigar;
THEREFORE, BE IT RESOLVED that the City of Saint Paul require a minimum floor price on cigarettes and
smokeless tobacco and ban the redemption of coupons on all tobacco products.
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