<,
¢

‘0 COUNTER

@ T00LS

www.countertools.org

Counter Tools Healthy POS Webinar Series:
Tobacco Ad Messaging Strategies at Point-
of-Sale: A Health Equity Focused Case Study

Wednesday, May 27, 2020
1:00pm EST

Moderator: Amelia Mattocks, Counter Tools

Speaker: Carrie Rosario, DrPH, MPH, CHES, Associate
Professor at the University of North Carolina at Greensboro “‘

e




Who We Are

Counter Tools is a non-profit organization. Our vision is a nation where healthy living
is equitable across communities and every person has access to healthful choices.




What We Do

We work with partners to advance place-based public health and health equity

through policy, systems and environmental changes.

* Consulting * Providing Tech Tools
* Training * Supporting Advocacy Efforts
* Storytelling * Disseminating Science and Best Practices
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“the opportunity for all people to live a
healthy, tobacco-free life, regardless of
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Eliminating Tobacco-Related
Health Disparities

Summary Report

lr

B b

patterns, prevention, and treatment of
tobacco use;

risk, incidence, morbidity, mortality,
and burden of tobacco-related illness
that exist among specific population
groups in the United States

capacity and infrastructure, and
access to resources.

(Fagan et al., 2004; Fagan et al., 2007))
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BACKGROUND

Tobacco Use Among
U.S. Racial/Ethnic

Minority Groups

A Report of the
Surgeon General

“Preventing health problems related to

tobacco use among the individuals in racial

and ethnic groups will be integral to achieving

U.S. public health objectives, such as those

proposed in Healthy People 2000...”

(USDHHS,
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BACKGROUND

Heart disease Cerebrovascular
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Figure 1a Racial disparities in heart disease mortality Figure 1b Racial disparities in cerebrovascular mortality

Note: All rates are per 100,000 population; data source: National Center for Health Statistics. Health, United States, 2018.
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BACKGROUND

Trachea, bronchus, and lung cancer Diabetes
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Figure 1c Racial disparities in cancer mortality Figure 1d Racial disparities in diabetes mortality

Note: All rates are per 100,000 population; data source: National Center for Health Statistics. Health, United States, 2018.
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BACKGROUND
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Figure 2 Tobacco product use among adults, by race — United States, 2017
Data source: Wang et al., 2018.
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BACKGROUND

NATIONAL CANCER INSTITUTE

A Socioecological
Approach to
Addressing
Tobacco-Related
Health Disparities

USS. Department of Health & Human Services | National Institutes of Health

Figure 1.1 The Socioecological Model: Factors Influencing TRHD Across the Tobacco Use Continuum
and Life Course

Initiation —@ SH$’exposure —@ Current use —@ Frequency & intensity —@ Quitting—®Relapse —@Morhidity—®Mortality

Community/

Individual/intrapersonal Interpersonal neighborhood

Societal/policy

In utéco——@ Early childhood ——@® Adolescence ——@ Adulthood ——@ Later aduft life

Notes: In addition to the experience of TRHD over time, there may be critical periods during development and throughout the life course when tobacco use
or secondhand smoke exposure is significantly more detrimental than at other times. SHS = secondhand smoke.
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BACKGROUND

GRS
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WORLD
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(Image Source: Stanford University, SRITA )

- RJR Report, 1990

“Although they represent only
11.2% of this country’s total
population, Negroes make their
presence felt, because of the more
than 22 million, 90% are
concentrated in 78 cities. In these
markets they constitute 25% of the
population. Approximately one-half
are concentrated in the top 30
U.S. Negro markets.”

—-1969 Holland report
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BACKGROUND
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BACKGROUND

Separate, But Not Equal: Racial Segmentation in
Cigarette Advertising

NCI TOBACCO CONTROL MONOGRAPH SERIES

Richard W. Pollay|

RESEARCH REPORT

The ethnic segmentati
census of 540 cigarettd

reveals segmented o One size does not fit all: how the tobacco industry has

Tobacco Industry Response to Public Health
Concern: A Content Analysis of Cigarette Ads
Kenneth E. Warner, PhD

How an Unhealthy Product Is
Sold: Cigarette Advertising
b in Magazines, 1960-1985

nation:
a cont
1929

by David G. Altman, Michael D. Slater,
Chenyl L. Albright, and Nathan Maccoby

An empbasis on erotic images in women’s magazines and on
images of adventure, risk, and recreation in youth magazines
suggests bow cigarette ads are tailored o the implicis and
explicit desires of consumers in allaying their fears about the
bealth effects of smoking,

black models almost o
and musicians also fa
segregated advertising
ing that appeals to blg
discussed, as are curr)

Vancouver, Canads.

Journal of Aduertising,
Volume mber 1

March 1992

altered cigarette design to target consumer groups with

specific psy lagical and

jal peeds

Benjamin L& Cook, Gel

INTRODUCTION

Previous research has s

dentiyng prychologically
their tobacco market

RESEARCH AND PRACTICE

R.J. Reynolds’ Targeting of African Americans: 1988—2000
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TABLE 2—Content Published in Jet, Ebo
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TABLE 3~ Pulished in Jet, Ebony, and Essence (JEE) vs
Poaple Weokly (PW): 199-2000
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National Cancer Institute

us.oEPARTMENT
OF HEALTH
WOMAN SERVICES
National Institutes
of Hoalth

The Role of
the Media in
Promoting and
Reducing
Tobacco Use

Edited by

Ronald M. Davis, M.D.
Elizabeth A. Gilpin, M.S.
Barbara Loken, Ph.D.

K. Viswanath, Ph.D.
Melanie A. Wakefield, Ph.D.
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BACKGROUND

Of all leading filter cigarettes

Kent Filters Best

gives you 1es:> tars and mcotm

i
\
. - .
Kent gives you the rich taste—and full flavo, Nothino satintcs B
of premium quality, natural-leaf toba . .;‘:; % ~’~’<.u I Lt
It makes good 7 00! - Anencay * 1 Merenel

Reassurance Misdirection of Inducement to
Attention Bravery
(Image Source: Stanford University, SRITA )
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OUR STUDY

Environmental Equity: Research on the Contexts of Tobacco Use

Tobacco Advertisements: What Messages Are They
Sending in African American Communities?

Racial disparities in tobacco-related death and disease
persist. Despite evidence of disparities in exposure to
tobacco retailers and point-of-sale advertising, little is
known about the extent to which tobacco advertisements
within African American communities use three promi-
nent messaging strategies: reassure use is safe despite
health risks, redirect attention from health risks to other
product features, or incite bravery to use despite health
risks. Using a multistage design, we examined tobacco
advertisements at 24 retail stores listed on Countertools.org
StoreMapper within 15 census tracts where roughly 74%
of the population was African American. After confirm-
ing trained datc ta d

strategy irection of atten-
tion, or inducement to bravery) usage in ads (n = 165)
for various brands (e.g., Newport, Swisher Sweets, Blu)
and whether strategies varied by product type (e.g., cig-
arettes, nonlarge cigar, e-cigarettes). Chi-square analys)s
of 165 advertisements revealed that the

Carrie Rosario, DrPH, MPH, CHES"
Keia E. Harris, BS"

olicies regardi i content
and density within African American communities
could help reduce health disparities.

health tobacco ion and
control; Black/African American; minor-
ity health; social determinants of health

BACKGROUND

Health equity in tobacco control is the opportu-
nity for all people to live healthy, tobacco-free lives
(Centers for Disease Control and Prevention [CDC], 2015);
Unfortunately, despite decades of progress, roughly
47 million adults in the United States use tobacco,
and tobacco-related health disparities persist (U.S.
Department of Health and Human Services [USDHHS],
2014) anferences in patterns of use, quitting, and

attention strategy was used more often than reassurance
or inducement to bravery. Tobacco advertisement mes-
saging strategies also varied by product type, with misdi-
rection of attention used more /requsntly in cigarette
and nonlarge cigar

(Fagan, Lawren
Femnnder, & Pnnder, 2007) are not naturally occurring;
they result from a complex mix of differential exposures
to societal risks and patterned inequalities, for which

used more in

‘UNC g NC, USA

Cigarette and nonlarge cigar advortis

ment messages

Authors® Note: Address corrospondenco to Garrie osario, UNG
Greensb "Public Health Education, PO. Box 26170,

prey on African A
their focus from consequences toward favorable product
may

Creensboro, NG 274026170, USA; o.mail: emyoseriuncg.odu.

risks iated with therefore,
we should vigilantly monitor e-cigarette trends among,
this population. Countering misleading messages and

Health Promotion Practice
January 2020 Vol. 21, Suppl 1 545-60S
DOI 101177/1;149399199323%

Note: This article is part of the Health Promotion
Practice supplement, “Tobacco and Health Equity: Interventions,
Research, and Strategies to Address Tobacco Use Among Diverse
Populations,” developed under the guidance of the Society for
Public Health Education (SOPHE). SOPHE received funding from
the Food and Drug Administration’s Office of Minority Health and.
Health Equity (Grant number HHSF223201820377A) to support
printing and open access dissemination. The views and findings
hese re those of the auth i do not
imply endorsomont o reflect tho views and policies o the U.S
The

Article reuse guideline:
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Changing the Tobacco Landscape: FDA's Role in Addressing Tobacco and Nicotine Use

Jovonni R. Spinner, MPH, CHES, Richardae Araojo, PharmD, MS, CAPT U.S. Public Health Service,
and Mitch Zeller, JD

Environmental Equity: Research on the Contexts of Tobacco Use

Socioeconomic Disparities in Vape Shop Density and Proximity to Public Schools in the Conterminous

United States, 2018
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STUDY SETTING
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Seale 1 inch equals 1000 ect
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“‘Blacks are geographically concentrated,
which makes them reachable.”

— RJR Black Opportunity Analysis report

“...this business is geographically
concentrated.”

— RJR Black Opportunity Analysis report

= i ' 2 “ voTES L
Figure 3. Home Owners’ Loan Corporation map —Greensboro, 1936
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STUDY SETTING

Lorillard moves to Josephine Boyd Greensboro Four Sit In -
Greensboro - 1954 School integration - 1957 13960

L] UNC
' W GREENSBORD



STUDY SETTING

State of North Carolina

17.2%

Of adults smoked
cigarettes in 2016

17.9% 20.0%

‘

Crude Prevalence %

[ Jeo-136
[]137-160
P 6.1-197
B 10s-225
B 226-303
l:l Data unavailable

Quantile

of Whites smoked of AA smoked in

Figure 4. Cr moking Prevalen n Tr.
Data Source: NC Health Equity Report 2018 gure 4. Crude Smoking Prevalence by Census Tract
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STUDY SETTING

State of NC Guilford County Greensboro

22.% 35.% 41.6% f\/
Black

Black Black ’

% Black Population, Alone, 2018
by Census Tracts

0.00% - 12.82%
12.83% - 29.45%
‘ 29.46% - 45.00%
~ ;:5¥W:31' Bl 45.01%-71.27%
Il 71.28% - 100.00%

Figure 5. Distribution of % Black population by Census Tract
Data Source: CensusReporter.gov
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METHODS

Process
o Obtain tobacco product retailer lists

o Create measures
o Select a mode of data collection
o Train data collectors

o Analyze data

PREVENTING CHRONIC DISEASE

PUBLIC HEALTH RESEARCH,

PRACTICE, AND POLICY

Volume 13, E25 FEBRUARY 2016

TOOLS AND TECHNIQUES
How to Conduct Store Observations of
Tobacco Marketing and Products

Ashley L. Feld, MPH; Trent 0. Johnson, MPH; Katherine W. Byerly, BSPH;
Kurt M. Ribisl, PhD

PEER REVIEWED
Abstract

As tobacco companies continue to heavily market their products at
the point of sale, tobacco control groups seek strategies to combat
the negative effects of this marketing. Store observations, which
have been widely used by rescarchers and practitioners alike, are
an excellent surveillance tool. This article provides a guide for
public health practitioners interested in working in the tobacco re-
tail environment by detailing the steps involved in conducting
store observations of tobacco marketing and products including 1
obtaining tobacco product retailer lists, 2) creating measure:
selecting a mode of data collection, 4) training data collectors, and
5) analyzing data. We also highlight issues that may arise while in
the field and provide information on disseminating results of store
observations, including the potential policy implications.

Introduction

In recent years, tobacco control groups have become increasingly
interested in the point of sale (POS), or the stores in which to-
baceo products are sold. A 2014 survey of tobacco control staff in-
dicated that most states are conducting POS store observations at
the local level (1). The tobacco industry spends the overwhelming
marketing and promotional budget at the POS for
both cigarettes (92.1%) and smokeless tobacco (71.3%); most of
this spending is dedicated to price discounts (cg, sale price.

fiox

d close to $1

coupons) (2.3).Collctively, lbacco comparics
million per hour at the POS (2.3)
lfects of exposure to POS marketing and have determincd tha i
prompts tobacco cravings (4) and unplanned purchases (5), under-
mines quit attempts (6,7), and leads to increased initiation of to-
baceo us

rehers have e

0 control rescarchers have emphasized that surveillan
tstep to understanding how to combat the neg
of POS marketing (11,12). Observing tobacco stores is imperative
to understanding the retail environment, informing appropriate to-
bacco control interventions for individual communities, and evalu-
ating interventions, including policy change. A sys
y Lee and colleagues indicated that published
tobacco store observations increased from about I per year in the
ly 19905 to nearly 10 per year since 2010 (13). Although this
review (13) did not detail how to conduct store observa
noted that store observation data are generally reliable. The pur-
pose of this rice s to provide public healh practitioners with an
cting tobacco store observations

overview of the process of con

for advocacy or evaluation efforts. Specifically, we outline sous

for tobacco store lists, measures and modes of data collection,
training and field support issues, tips for data analysis, and poter
tial dissemination and policy strategies

Tobacco Store Lists

Before you begin your store observations, define the goals of your
inquiry and the geographic area of interest. Store observation
projects range from single neighborhoods to cities or even entire
states. The 4 most common ways to compile tobacco store lists are
1) obtaining licensing or enforcement lists, 2) using Synar reports
for identifying other data sources, 3) purchasing business lists, and
4) using “ground truthin; (ie, conducting a
manual in-person survey of all strects in the target geographic

‘www.cdc. govipcdissues/2016/15_0504.htm « Centers for Disease Control and Prevention 1
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METHODS

Measures

Product type
Messaging strategy
Brand

Ad location

Image

Color

Words

Price/location

essee

Data Collectors First Name:

What is the store number? (Write
numerical value)

Did the store approve of your
observation?

How many tobacco advertisements
did you observe? (Write numerical

W UNC
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METHODS

O
® O

9 zip codes Selected zip codes Census tracts in 3 zip codes
= 45% Black population = 45% Black population
(258 stores) (n=3) (n=15)
(107 stores) (63 stores)
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METHODS

QoD coNTER o} Py s
\}

“ TOOLS not sell tobacco, and any

duplicates.
(63 stores)

“Virtual Ground Truthing”

,,,,,,, TSGR G I . Excluded (13)
. 8. $L%% stores Assessed
2, 05% deemedtoo ——> 5 165 ad
small or o ads
unsafe

(24 stores)

MapQuest Route Planner
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CHARACTERISTICS

74%
ea| tracts with racial Median income
g 5o 17% 5 aa| concentration of $28.677
° (0] oo oo oo O ert
eeee POVETH
Other White Black
per :
census Cigarettes
tract
ENDS
per Non-large
17% store cigars

b Convenience WGas M Combo
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CHARACTERISTICS

Table 1 Characteristics of Advertisements

Characteristic n

%

Ad location

On premises 49
Building/windows/doors 46
In front of register 19
Behind register 43
Other 8
Price (included)
No 83
Yes, on top of ad 20
Yes, on bottom of ad 52
Other 10
Ad images
No 32
Yes 133
Messaging strategy
Reassurance 28
Misdirection of attention 112
Inducement to bravery 25

29.7
27.9
11.5
26.1

4.8

50.3
12.1
31.5

6.1

19.4
80.6

16.9
67.9
15.2

CIGARETTES

COUPONS ACCEPTED HERE
PER PACK WHEN YOU BUY 2 PACKS

(4
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FINDINGS

Frequency (%)

80 O Cigarettes
70
60 @ Non-Large Cigars
50
BENDS

40
30
20
PN |

0

Reassurance Misdirection of attention Inducement to bravery

Figure 6. Frequency of Ad Messaging Strategies Per Product Type
Note: x?(4, N =165) = 57.76, p < .001, @cramer = -42,
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FINDINGS

Aggregate Ad Text

n
//'\mew%Mu%w

Something better
smoking evolved

all the right reasons  mellow
flavor refined only vapor
h vapor re-imagined

fﬂter l(ings no odor

no tobacco smoke
menthol box

Reassurance

ﬂ]ore of what matters o0

COUpOl’] crush
ind
pleasure """

[P limited release
slow burn mentholflavor . I
origina

resealable I
satisfies €00 sweet

Class A Ice
Fresh smooth !
f quality
special  real .

_H_‘ JOrnew look

platinum /

Misdirection of
Attention

///EYourfkst

Maverick

Bold

Step up
Let ride
ome to where it is

Inducement to
Bravery
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Relief

Misdirection
of Attention

Messaging
Strategy

Control

Inducement
to Bravery
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Like sweets? Stack your savings; everyday savings

Enjoy special price
Smooth select, flavorful, $ new resize pack
refreshing, pleasure Resealable foil pouch

Lasts longer, satisfies better. : More of what matters
Pleasure, cigarettes Relief

Misdirecti Limited release

iscireciion cognac-dipped, hand rolled

of Attention @ ] I\Fl):wport platinum,

Come to where the flavor is

join the circle K tobacco club

Messaging
Strategy

Control

Inducement
to Bravery
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) W GREENSBORO




Like sweets? Stack your savings; everyday savings

Enjoy special price
refreshing, pleasure Resealable foil pouch
Lasts longer, satisfies better. : More of what matters
Pleasure, cigarettes Relief

o Limited release
Something better, Blu Misdirection @ cognac-dipped, hand rolled

. of Attention .

Smoking evolved; Newport platinum,
#Vaporized,; Come to where the flavor is

tabaac, miint, fruut, bruule join the circle K tobacco club

No odor,

no ash, Y .
no tobacco smoke .

only vapor, Messaging

smoke virtually anywhere. Strategy Control

Clear cartridge; sleek design
The game has changed.

Inducement

Go Natural
to Bravery

A fresh take; refreshingly menthol
The natural choice. Natural rolled leaf cigars
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Like sweets? Stack your savings; everyday savings

Enjoy special price
refreshing, pleasure Resealable foil pouch
Lasts longer, satisfies better. : More of what matters
Pleasure, cigarettes Relief

o Limited release
Something better, Blu Misdirection @ cognac-dipped, hand rolled

. of Attention .

Smoking evolved; Newport platinum,
#Vaporized,; Come to where the flavor is

tabaac, miint, fruut, bruule join the circle K tobacco club

No odor,

no ash, Y .
no tobacco smoke .

only vapor, Messaging

smoke virtually anywhere. Strategy Control

Clear cartridge; sleek design
The game has changed.

Soar above the rest
Step up your game

Bold choice
Go Natural R Let it ride
A fresh take; refreshingly menthol to Bravery Marlboro midnight

W UNC
) W GREENSBORD

The natural choice. Natural rolled leaf cigars




SUMMARY OF FINDINGS

1. Cigarette and non-large cigar ad messages most frequently redirected attention
to other product attributes, away from the harmfulness of products.

2. ENDS ad messages primarily used reassurance to elicit perceptions of safety,
although they are not safe products.

3. ENDS were the least commonly advertised products in our study area with high
smoking prevalence.
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DISCUSSION

“‘Both the socioeconomics and concepts
like community and extended family seem

\ to influence the meaning of concepts like
“‘Although Negroes have the same wants, “‘Powerlessness”, "Belonging”, and “Upward
desires, and needs as any other group, Striving” among Blacks — in directions which
there is one significant difference. He sees sometimes go against the popular

America through a prism of 350 years of preconceptions or stereotypes.”
discrimination. As a consequence, he has a

great need for recognition as part of U.S. — 1990 RJR Black Opportunity Analysis
society.”

— 1969 Holland reportj
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DISCUSSION

W — - . — W - w— g

“Key differences between Blacks and
Whites all revolve around socioeconomic
status — education, work, and money.

SELF-
The net pattern to all of these differences AcTuAL1ZATION

can be summed up in terms of Maslow’s WHITE
Z//V SvAtulesrsznﬁj\\\

hierarchy of needs.

Blacks needs focus on Survival, Security, / Socta Accepance \- T
and Social Acceptance.”
1//, SAFeTy AnD SecuriTy \S&
1//, SurvivaL BLACK
- 1990 RJR Black Opportunity Analysis ) \_ v
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DISCUSSION

Prestige/Freedom/Respect

* sleek design +  Tahoe, quality American blend +  Night owl

*  New look . +  Maverick, American quality +  Soar above the rest

. quon platinum «  Letitride +  slep up your game

Status/E *  Special blend ) +  Marlboro, nxt, discover +  Bold chaice
m Steem * Sweelks antving April 2017 +  Marlboro midnight, bold unique

*  Quality menthel flavor

+  Sweels cognac dipped

+  hand rolled

Sense of belonging
+  Say hito my...[blu] «  Come lo whare the Savor is
SOda| Amemarm ‘\] *  America's favorite, since 1858« jain the circle K lobacco club
Health and safety

No odar, no ash, no *  smooth mellow flavor *  Natural wrap
fobacco smoke; anly vapor * Crisp menthol flavor *  wood lip
Smoking evolved = Made with natural menthol; = Natural leaf
smoke virtually anywhere *  The natural choice
#Vaporized = Natural rolled leaf cigars
The game has changed *  Go natural.
Afresh lake; *  Natural leaf cigarillo
refined flavors
flavor refined

— e — — ] Em.;loy_rmnlllncomo

. . 1 trial offer *  More of whal malters
— «  special price = “20 class A cigareties”
] < 2for .99 *  Lasts longer
*  Moabile coupons *  slow bum |
«  Stack your savings *  new reseal pack
*  everyday savings * Resealable foil pouch

Desire + Enjoy +  Sweels
+  Salisfies betler * Experience intensaly + Ice
+  Pleasure satisfying vapor +  Refreshingly menthol
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DISCUSSION

Preying on vulnerabilities

L (.

Context N r———
(%y o) & \/
i) e, e g =
Segregation - e = MESSAGES
Isotation Limited  Transportation

resources barriers /\
B

Tobacco purchase Tobacco use

Exacerbating vulnerabilities
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VOCAL NOT PASSIVE

NEWS& RECORD  News  Obituaries  Sports  E-Edition  Buy&Sell

African Americans sick of
unhealthful businesses

Christina Yongue Hardy May 25,2014

By Christina Yongue Hardy

I am another person who is concerned about the continued environmental
oppression and manipulation that is happening, or getting ready to get
worse, for one of our African American communities in Greensboro. At the
end of the street where I live, raise my daughters and go to church, there is
an empty lot with a sign on it that reads, “Coming Soon! Grab-N-Go

Convenience Store, Pizza, Subs, Chicken, Tobacco Products.”

D 4 € -

This is on the corner of Ross Avenue and Martin Luther King Jr. Boulevard.

L isten

E levate and echo

A cknowledge

R esources and relationships

N ote
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IMPLICATIONS

Fair and equitable distributions of
resources and power across individuals

Policies to reduce TRHDs should focus on:

Diverse interpersonal connections
that foster P/E collective action

* Reducing exposure to targeted tobacco
industry advertising and promotions

Resourced, connected
organizations that monitor and
promote P/E

« Improving the availability, accessibility,
and effectiveness of cessation
services for populations affected by
tobacco-related disparities.

Communities that recognize
importance of health problems &
disparities and champion P/E options

Policies and

environments that facilitate

healthy and autonomous
decisions for all (P/E)

(CDC, 2015) Figure |. “Inside out” social ecological model of policy and

W UNC
GREENSBORD

environmental change. (Golden et al., 2015)




IMPLICATIONS

Equity-focused recommendations

Local licensing ordinances
Ban menthol AND other flavors

Increase presence of health-promoting retail
Reduce blight of POS advertisements

Create healthy, tobacco-free retail environment
Voluntary promotion of Quitline in retail stores
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CONCLUSIONS

« Tobacco advertising strategies exploit vulnerable populations and
neighborhoods.

* “The real challenge lies not in debating whether disparities exist, but in
developing and implementing strategies to reduce and eliminate them.”
— Alan R. Nelson

» Practice and policy efforts must remain focused on equity, so residents of ALL
neighborhoods have opportunities to lead healthy, tobacco-free lives.

ey UNC
GREENSBORD



REFERENCES

Altman, D.G., et al. (1987), “How an Unhealthy Product Is Sold: Cigarette Advertising in Magazines, 1960-1985,” Journal of Communication, Vol. 37 (Autumn), 95—-106.

Balbach, E. D., Gasior, R. J., & Barbeau, E. M. (2003). R.J. Reynolds' targeting of African Americans: 1988-2000. American journal of public health, 93(5), 822—827.
https://doi.org/10.2105/ajph.93.5.822

Black Opportunity Analysis. 1990. RJ Reynolds Records. https://www.industrydocuments.ucsf.edu/docs/ygng0059

Cacioppo J. T., Petty R. E. (1984). The elaboration likelihood model of persuasion. Advances in Consumer Research, 11, 673-675.

Centers for Disease Control and Prevention. (2015). Best practices user guide: Health equity in tobacco prevention and control. Atlanta, GA: U.S. Department of Health
and Human Services, Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health Promotion, & Office on Smoking and

Health.

Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health Promotion, Division of Population Health. 500
Cities Project Data [online]. 2018 [accessed Oct 23, 2018]. URL: https://www.cdc.gov/500cities.

Cook B. L., Wayne G. F., Keithly L., Connolly G. (2003). One size does not fit all: How the tobacco industry has altered cigarette design to target consumer groups with
specific psychological and psychosocial needs. Addiction, 98, 1547-1561.

Czaplicki L., Cohen J. E., Jones M. R., Smith K. C., Rutkow L., Owczarzak J. (2019). Compliance with the City of Chicago’s partial ban on menthol cigarette
sales. Tobacco Control, 28, 161-167. Retrieved from https://tobaccocontrol.omj.com/content/28/2/161

Fagan P., Moolchan E. T., Lawrence D., Fernander A., Ponder P. K. (2007). Identifying health disparities across the tobacco continuum. Addiction, 102(Suppl. 2), 5-29
Feld A. L., Johnson T. O., Byerly K. W., Ribisl K. M. (2016). How to conduct store observations of tobacco marketing and products. Preventing Chronic Disease, 13

Giovenco D. P., Spillane T. E., Merizier J. M. (2019). Neighborhood differences in alternative tobacco product availability and advertising in New York City: Implications
for Health Disparities. Nicotine & Tobacco Research, 21, 896-902.

UNC

GREENSBORD



https://tobaccocontrol.bmj.com/content/28/2/161

REFERENCES

Glasser, A. M., Barton, A., Rath, J., Simard, B., Rose, S. W., Hair, E., & Vallone, D. (2020). Perceptions of Use Patterns and Health Consequences Associated With
Mentholated Cigarettes Among US Adults. Health Education & Behavior, 47(2), 284-292.

Golden, S. D., McLeroy, K. R., Green, L. W., Earp, J. A., & Lieberman, L. D. (2015). Upending the social ecological model to guide health promotion efforts toward policy and
environmental change. Health education & behavior : the official publication of the Society for Public Health Education, 42(1 Suppl), 85—-14S.
https://doi.org/10.1177/1090198115575098

Henriksen, L., Ribisl, K. M., Rogers, T., Moreland-Russell, S., Barker, D. M., Sarris Esquivel, N., Loomis, B., Crew, E., & Combs, T. (2016). Standardized Tobacco
Assessment for Retail Settings (STARS): dissemination and implementation research. Tobacco control, 25(Suppl 1), i67—i74. https://doi.org/10.1136/tobaccocontrol-2016-
053076

Holland, Gerhrmann. A Study of Ethnic Markets. 1969 September. Joe Camel Collection. Unknown. https://www.industrydocuments.ucsf.edu/docs/rnvw0095

Kozlowski L. T., O’Connor R. J. (2010). Dealing with health fears: Cigarette advertising in the United States in the twentieth century. In Boyle P., Gray N., Henningdfield J.,
Seffrin J., Zatonski W. (Eds.), Tobacco: Science, policy and public health (2nd ed., pp. 31-44). New York, NY: Oxford University Press

Lee J. G., Sun D. L., Schleicher N. M., Ribisl K. M., Luke D. A., Henriksen L. (2017). Inequalities in tobacco outlet density by race, ethnicity, and socioeconomic status, 2012,
USA: Results from the ASPIRE Study. Journal of Epidemiology & Community Health, 71, 487-492.

National Cancer Institute. The Role of the Media in Promoting and Reducing Tobacco Use. Tobacco Control Monograph No. 19. Bethesda, MD: U.S. Department of Health
and Human Services, National Institutes of Health, National Cancer Institute. NIH Pub. No. 07-6242, June 2008.

National Center for Health Statistics. Health, United States, 2018. Hyattsville, Maryland. 2019.

NC Department of Health and Human and Services. Office of Minority Health and Health Disparities. (2018). North Carolina Health Equity Report, 2018. Retrieved from,
https://schs.dph.ncdhhs.gov/SCHS/pdf/MinorityHealthReport Web 2018.pdf

Pollay R. W., Lee J. S., Carter-Whitney D. (1992). Separate, but not equal: Racial segmentation in cigarette advertising. Journal of Advertising, 21(1), 45-57.

Primack, B. A., Bost, J. E,, Land, S. R, & Fine, M. J. (2007). Volume of tobacco advertising in African American markets: systematic review and meta-analysis. Public health
reports (Washington, D.C. : 1974), 122(5), 607—615. https://doi.org/10.1177/0033354907 12200508

UNC

GREENSBORD



https://schs.dph.ncdhhs.gov/SCHS/pdf/MinorityHealthReport_Web_2018.pdf
https://doi.org/10.1177/003335490712200508

REFERENCES

Ribisl K. M., D’Angelo H., Evenson K. R., Fleischhacker S., Myers A. E., Rose S. W. (2016). Integrating tobacco control and obesity prevention initiatives at retail
outlets. Preventing Chronic Disease, 13, E35.

Rosario, C., & Harris, K. E. (2020). Tobacco Advertisements: What Messages Are They Sending in African American Communities?. Health Promotion
Practice, 21(1_suppl), 54S-60S.

Rose, S. W., Amato, M. S., Anesetti-Rothermel, A., Carnegie, B., Safi, Z., Benson, A. F., ... & Younger Gagosian, S. (2020). Characteristics and Reach Equity of
Policies Restricting Flavored Tobacco Product Sales in the United States. Health Promotion Practice, 21(1_suppl), 44S-53S.

U.S. Department of Health and Human Services. Tobacco Use Among U.S. Racial/Ethnic Minority Groups—African Americans, American Indians and Alaska
Natives, Asian Americans and Pacific Islanders, and Hispanics: A Report of the Surgeon General. Atlanta, Georgia: U.S. Department of Health and Human Services,
Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health Promotion, Office on Smoking and Health, 1998.

U.S. National Cancer Institute. A Socioecological Approach to Addressing Tobacco-Related Health Disparities. National Cancer Institute Tobacco Control Monograph
22. NIH Publication No. 17-CA-8035A. Bethesda, MD: U.S. Department of Health and Human Services, National Institutes of Health, National Cancer Institute; 2017.

Wang TW, Asman K, Gentzke AS, et al. Tobacco Product Use Among Adults — United States, 2017. MMWR Morb Mortal Wkly Rep 2018;67:1225-1232.
DOI: http://dx.doi.org/10.15585/mmwr.mm6744a2external icon

Warner, K. E. (1985). Tobacco Industry Response to Public Health Concern: A Content Analysis of Cigarette Ads. Health Education Quarterly, 12(1), 115—
127. https://doi.org/10.1177/109019818501200111

Williams D. R., Collins C. (2001). Racial residential segregation: A fundamental cause of racial disparities in health. Public Health Reports, 116, 404-416.

Yerger V. B., Przewoznik J., Malone R. E. (2007). Racialized geography, corporate activity, and health disparities: Tobacco industry targeting of inner cities. Journal
of Health Care for the Poor and Underserved, 18(4 Suppl.), 10-38.

Yongue, C. (2014, May 25). African Americans sick of unhealthful businesses [Opinion Editorial]. News and Record. Retrieved from
https://www.greensboro.com/opinion/columns/african-americans-sick-of-unhealthful-businesses/article_8945b16e-e2d5-11e3-9efa-0017a43b2370.html

UNC

GREENSBORD



http://dx.doi.org/10.15585/mmwr.mm6744a2
https://doi.org/10.1177/109019818501200111

Thank You

Carrie Rosario, DrPH, MPH, CHES

cmrosari@uncg.edu
@cmrosari

i

GREENSBORO

Department of
Public Health Education



http://uncg.edu

