AVC Summary
ConocoPhillips
Signatory States: AZ, AR, CA, CO, CT, FL, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MN, MS, MO, MT, NE,
NV, NH, NJ, NY, OK, OR, RI, SC, SD, TN, TX, UT, VT, VA, WA, WV, WI, and WY.
Applicability: Applies to ConocoPhillips Company.
Brands (check with company for most recent information): Conoco, Phillips 66, 76
AVC Provisions*:
-

-

No one under the legal age for purchasing tobacco may sell tobacco. (I.A.1.)
No tobacco products in vending machines (IV.B.)
Tobacco products must not be in self-service displays. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Employees must ask for ID from any customer who appears to be under the age of 35. (V.A.6.)
Register prompts to stop tobacco sales and remind/require clerk to ask for ID. (II.A.)
No sales of cigarettes in quantities less than 20 per pack. (V.A.3.)
No “look-alike” products allowed, such as candy cigarettes. (V.A.5.)
Indoor advertising limited to brand name, logo, other trademarks, and price. (V.A.8.)
“We ID under 35” signs required on every entrance door, on the counter, on the registers, on
each tobacco display and on the door by which employees leave the employee break area.
(II.B.)
Sign displayed at or near the register stating that security cameras are in use to detect underage
tobacco buys. (III.C.5.)
No free samples of any tobacco product on premises. (V.A.4.)

* These provisions have some situational exceptions (particularly in franchised locations), but please feel
free to pass along any observed violations for informational purposes.

AVC Summary
Circle K
Signatory States: AL, AK, AZ, AR, CA, CO, CT, DE, FL, GA, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MS,
MT, NV, NH, NJ, NM, NY, OH, OK, OR, PA, RI, TN, TX, UT, VT, VA, WA, WY, and the District of Columbia.
Applicability: Applies to Circle K Stores Inc. and Mac’s Convenience Stores LLC, its successors and
assigns.
Brands (check with company for most recent information): Circle K, Quick Stop
AVC Provisions*:
-

-

No tobacco products in vending machines (III.A.)
Tobacco sales are restricted to one primary area and no more than two secondary areas.
Secondary areas may contain limited advertising (III.B.1.)
Tobacco products must not be in self-service displays. (III.B.2.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (III.C.)
Employees must ask for ID from any customer who appears to be under the age of 30. (III.E.2.)
Register prompts to stop tobacco sales and remind/require clerk to ask for ID. (III.E.3.)
Age of sale reminders, stickers, day by day calendars, or similar devices at registers. (III.E.4.)
No sales of cigarettes in quantities less than 20 per pack. (III.F.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (III.G.)
All outdoor tobacco advertising must be consistent with the MSA. (III.H.1.)
Indoor advertising must not target or appeal to youth. Tobacco signage limited to brand name,
logo, other trademarks, and price, when it is not displayed in a manner that appeals to youth,
does not violate this policy. (III.H.2.)
Any violative advertising will be removed following written notice by an AG. (III.H.2,5.)
No tobacco signage within two feet of candy, toys, or other products typically purchased by or
for children. (III.H.3.)
No outward facing tobacco advertising within 500 feet of a playground or school. (III.H.4.)
We card/ID under 30 signs required on every entrance door, register, and tobacco display.
(III.I.1-3.)
No free samples of any tobacco product on premises. (III.J.)

* These provisions have some situational exceptions (particularly in franchised locations), but please feel
free to pass along any observed violations for informational purposes.

AVC Summary
Chevron
Signatory States: AL, AK, AZ, AR, CA, DE, FL, HI, ID, KY, LA, MD, MS, MT, NV, NJ, NM, OH, OR, PA, SC, TN,
TX, UT, VA, WA, WY, and the District of Columbia
Applicability: Chevron Products Company, a division of Chevron U.S.A. Inc.
Brands (check with company for most recent information): Chevron, Texaco, Caltex
AVC Provisions:
-

No one under the legal age to purchase tobacco products may sell tobacco products. (I.A.I.)
Signs shall be displayed at or near the cash register informing customers that security cameras
are in use to detect underage sales. (III.C.5.)
No tobacco products in vending machines (IV.B.)
Tobacco products must not be in self-service displays. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Employees must ask for ID from any customer who appears to be under the age of 30. (V.A.6.)
Registers must have register prompts stopping sales and asking for ID. (II.B.)
No sales of cigarettes in quantities less than 20 per pack. (V.A.3.)
No “look-alike” products allowed, such as candy cigarettes. (V.A.5.)
In-store tobacco advertising limited to brand name, logo, other trademarks, and price. (V.A.8.)
All tobacco advertising limited to tobacco sales area and store entrance. (V.A.8.)
No tobacco signage within two feet of candy, toys, or other products typically purchased by or
for children. (V.A.8.)
“We Card/ID under 30” signs required on door, counter, registers, each tobacco display, and on
the door through which employees leave the employee break area. (II.C.)
No free samples of any tobacco product on premises. (V.A.4.)

* These provisions have some situational exceptions (particularly in franchised locations), but please feel
free to pass along any observed violations for informational purposes.

AVC Summary
Shell
Signatory States: AL, AK, AZ, AR, CA, CO, CT, DE, FL, GA, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MN,
MS, MO, MT, NE, NV, NH, NJ, NM, NY, OH, OK, OR, PA, RI, SC, SD, TN, TX, UT, VT, VA, WA, WV, WY, and
the District of Columbia.
Applicability: Applies to Motiva Enterprises LLC and Shell Oil Products US
Brands (check with company for most recent information): Shell – many chains and independent
retailers sell Shell branded gas, including companies that may have stronger AVC provisions under their
direct corporate ownership (Circle K, for example), but all AVC violations should be reported
AVC Provisions*:
-

No tobacco products in vending machines (IV.B.)
Cigarettes must not be in self-service displays. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Employees must ask for ID from any customer who appears to be under the age of 27. (V.A.3.)
In-store tobacco advertising limited to brand name, logo, other trademarks, and price. (V.A.5.)
No free samples of any tobacco product on premises. (V.A.2.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
Kroger
Signatory States: AL, AK, AZ, AR, CA, CO, CT, DE, FL, GA, HI, ID, IL, IA, KS, KY, LA, ME, MD, MI, MS, MT, NE,
NV, NJ, NM, OH, OK, OR, PA, RI, SC, SD, TN, TX, UT, VT, VA, WA, WV, WY, and Guam
Applicability: Applies to Kroger, its successors and assigns
Brands (check with company for most recent information): Kroger, Ralph’s, King Soopers, City Market,
Dillon’s, Smith’s, Fry’s, QFC, Baker’s, Owen’s, JayC, Hilander, Gerbes, PayLess Super Markets, Scott’s,
Food 4 Less, Foods Co., Fred Meyer, Fry’s Marketplace, Turkey Hill, Kwik Shop, Loaf n Jug, Quik Stop,
Tom Thumb, Smith’s Express
AVC Provisions*:
-

No tobacco products in vending machines (III.A.)
Tobacco sales are restricted to one area of each convenience store and one primary area and no
more than two secondary areas in grocery and mass-merchandise stores. (III.B.1.)
Tobacco products AND smoking paraphernalia must not be in self-service displays. (III.B.2.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (III.C.)
Employees must ask for ID from any customer who appears to be under the age of 27. (III.E.2.)
Grocery location must have register prompts stopping sales and asking for ID. (III.E.3.)
No sales of cigarettes in quantities less than 20 per pack. (III.F.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (III.G.)
Tobacco signage limited to brand name, logo, and price. (III.H.1.)
All tobacco advertising limited to tobacco sales area(s). (III.H.2.)
No outward facing tobacco advertising within 500 feet of a playground or school. (III.H.3.)
Minimum age signs required on door, register, tobacco display, and in employee break area.
(III.I.1-4.)
No free samples of any tobacco product on premises. (III.J.)

* These provisions have some situational exceptions (particularly in franchised locations), but please feel
free to pass along any observed violations for informational purposes.

AVC Summary
Wal-Mart Stores, Inc.
Signatory States: AL, AZ, AR, CA, CO, CT, DE, FL, GA, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MN, MS,
MT, NE, NV, NH, NJ, NM, NY, OH, OK, OR, RI, SC, SD, TN, TX, UT, VA, WA, WV, WI, WY
Applicability: Wal-Mart and any of its subsidiaries, successors and assigns
Brands (check with company for most recent information): Walmart, Wal-Mart, Sam’s Club, Marketside,
Neighborhood Markets
AVC Provisions*:
-

No tobacco products or paraphernalia in vending machines (IV.B.)
Tobacco products AND smoking paraphernalia must not be in self-service displays. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Employees must ask for ID from any customer who appears to be under the age of 27. (V.A.6.)
Must have register prompts for cashier to obtain ID and confirm age of purchaser. (II.A.)
No sales of cigarettes in quantities less than 20 per pack. (V.A.4.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (V.A.7.)
Tobacco signage limited to brand name, logos and other trademarks, and price. (V.A.3.)
All tobacco advertising limited to tobacco sales area(s). (V.A.3.)
Minimum age and identification requirement signs required on each entry door and at each
register where tobacco is sold. (II.C.)
No free samples of any tobacco product on store property. (V.A.5.)

* These provisions have some situational exceptions (particularly in franchised locations), but please feel
free to pass along any observed violations for informational purposes.

AVC Summary
Walgreens
Signatory States: AL, AZ, AR, CA, CO, CT, FL, GA, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MN, MS, NH, NJ,
NM, NY, OH, OK, OR, PA, RI, SC, SD, TN, TX, UT, VT, VA, WA, WV, WI, WY
Applicability: Walgreens
Brands (check with company for most recent information): Walgreens
AVC Provisions*:
-

No tobacco products in vending machines (IV.B.)
Cigarettes and smokeless tobacco must not be in self-service displays. (IV.B.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Employees must ask for ID from any customer who appears to be under the age of 27. (V.A.5.)
Must have register prompts requiring age information from ID to be entered. (II.A.)
Tobacco signage limited to brand name, logos and other trademarks, and price. (V.A.3.)
All tobacco advertising limited to tobacco sales area(s). (V.A.3.)
Minimum age and ID required signs required on door at each entrance and at each check-out
where tobacco is sold. (II.B.)
No free samples of any tobacco product on store property. (V.A.4.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
Safeway
Signatory State: CA and City of Los Angeles only (stipulated judgment, not AVC). Safeway also has stores
in AK, AZ, CO, DC, DE, HI, ID, MD, MT, NE, NM, NV, OR, SD, VA, WA, WY, but no AVC with them.
Applicability: Safeway, Inc. and its successors and assigns.
Brands (check with company for most recent information): Safeway, Vons, Pavilions and Pak n’Save
bound by judgment; Safeway bought by Albertsons in 2014, merger pending.
AVC Provisions*:
-

No tobacco products in vending machines. (E.1.)
Tobacco products displayed for sale in only one area of each store. (E.2.)
No self-service display or sale of tobacco products. (E.3.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (E.3, E.5.a.)
Employees must ask for ID from any customer who appears to be under the age of 27. (E.5.b.)
Grocery location must have register prompts stopping sales and asking for ID. (E.5.c.)
Only permissible forms of ID: current and valid driver’s license, state-issued ID document, U.S.
passport, military ID card, or U.S. immigration card. (E.5.g.)
No sales of cigarettes in quantities less than 20 per pack. (E.6.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (E.7.)
Tobacco signage limited to brand name, logo, and price. (E.8.a.)
All tobacco advertising limited to tobacco sales area(s). (E.8.b.)
Minimum age signs required on door, register, tobacco display, and in employee break area.
(E.9.a, E.9.b.)
No free samples of any tobacco product on premises, walkways, parking areas. (E.10.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
BP/ARCO
Signatory states: AZ, CA, NV, OR, WA
Applicability: BP West Coast Products LLC
Brands (check with company for most recent information): ARCO. June 1, 2013 Tesoro bought ARCO and
ampm stores in AZ, NV and southern CA. AVC does not apply to ARCO outlets owned or operated by 3rd
parties. [V.C]
AVC Provisions*:
-

No tobacco products in vending machines. (IV.B.)
No self-service display or access of tobacco products. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
No sale of single cigarettes. (V.A.3.)
Employees must ask for ID from any customer who appears to be under the age of 27. Registers
have prompts to stop sales and ask for ID. (II.A.)
No free samples of any tobacco product on premises. (V.A.4.)
Check ID of everyone appearing under 35. (V.A.5.)
“We ID under 35” or “We ID everyone” sign on front door, employee buttons, counter card, and
register topper. (II.B.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
Rite Aid
Signatory states: AZ, CA, CT, DC, GA, ID, KY, LA, ME, MD, MI, MS, NJ, NY, OH, OR, PA, TN, UT, VT, WA.
Applicability: Rite Aid Corporation
Brands (check with company for most recent information): Rite Aid
AVC Provisions*:
-

No tobacco products in vending machines. (III.A.)
Tobacco products displayed for sale in only one area. (III.B.1.)
No self-service display or access of tobacco products. (III.B.2.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (III.C, III.E.1.)
Employees must ask for ID from any customer who appears to be under the age of 27. (III.E.2.)
Registers have prompts to stop sales and ask for ID. (III.E.3, III.E.4.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (III.F.)
Tobacco signage limited to brand name, logo, trademarks, and price. (III.G.1.)
Interior tobacco signage confined to area where tobacco products are sold. (III.G.2.)
Signs for minimum age and that will check ID for those under 27 required on front door or
window, cash register, and each tobacco product display. (III.H.2, III.H.3.)
No free samples of any tobacco product on premises, walkways, parking areas. (III.1.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
Valero
Signatory states: AL, AK, AZ, AR, CA, CO, CT, DE, DC, FL, GE, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MT,
NE, NV, NH, NJ, NM, OH, OK, OR, PA, TN, TX, UT, VT, VA, WA, WY. [1]
Applicability: Valero Retail Holdings, Inc. & Valero Marketing and Supply Company including stores
operating under the Valero, Beacon, Diamond, Shamrock, Ultramar, Corner Store, Stop N Go
trademarks. [2] AVC binding on VRH owned/operated stores, not on third-party owned/operated stores
under branding agreement with VMSC. [3-4]
Brands (check with company for most recent information): Valero, Beacon, Diamond, Shamrock,
Ultramar, Corner Store, Stop N Go, Total.
AVC Provisions*:
-

No tobacco products in vending machines. (IV.B.)
No self-service display or access of tobacco products. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Employees must ask for ID from any customer who appears to be under the age of 27. (V.A.6.)
Registers should have prompts to stop sales and ask for ID. (II.B.)
No sales of cigarettes in quantities less than 20 per pack. (V.A.3.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (V.A.5.)
Tobacco signage limited to brand name, logo, trademarks, and price. (V.A.8.)
To extent possible, all tobacco advertising limited to tobacco sales area and at store entrance,
and not within 2 feet of candy, toys, etc. (V.A.8.)
“We ID under 27” signs required on door and counter. (II.C.)
Sign at front of store stating “All In-Store Activities Are Being Monitored by Close Circuit
Television & Audio Recording.” (III.C.5.)
No free samples of any tobacco product on premises, walkways, parking areas. (V.A.4.)
No one under 18 selling tobacco products. (I.A.1.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
EXXON MOBIL
Signatory states: AZ, AR, CA, CT, DE, DC, FL, GA, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MN, MS, MT,
NE, NV, NH, NJ, NM, NY, N. Marian Islands, OH, OK, OR, PA, RI, SC, SD, TN, TX, UT, VT, Virgin Islands, VA,
WA, WV, WI, WY
Applicability: Exxon Mobil Corporation
Brands (check with company for most recent information): ExxonMobil, Esso, Exxon, Mobil, On the Run
AVC Provisions*:
-

No tobacco products in vending machines. (IV.B.)
No self-service display or access of tobacco products. (IV.A.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (V.A.1.)
Registers should have prompts to stop sales and ask for ID. (II.1.)
No sales of cigarettes in quantities less than 20 per pack. (V.A.4.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (V.A.7.)
Check ID of everyone appearing under 27. (V.A.6.)
“We ID under 27” and minimum age signs required on each door, each counter where tobacco
sold, each tobacco display, and employee lunchroom door. (II.2.)
Continuous video monitoring of cash registers where tobacco is sold. (III.D.1.)
Conspicuous sign at or near cash register informing customers that security cameras are used to
detect underage attempts to buy tobacco. (III.D.5.)
No free samples of any tobacco product on premises. (V.A.5.)
No one under legal age may sell tobacco. (I.A.1.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

AVC Summary
7-ELEVEN
Signatory states: AZ, AR, CA, CO, CT, DC, DE, FL, HI, ID, IL, IA, KS, KY, LA, ME, MD, MA, MI, MO, MT, NE,
NV, NH, NJ, NY, OH, OK, OR, PA, RI, SC, SD, TX, UT, VT, VA, WA, WV, WI, WY
Applicability: 7-Eleven Inc.
Brands (check with company for most recent information): 7-Eleven, Southwest Convenience Stores, Inc.
AVC Provisions*:
-

No tobacco products in vending machines. (III.A.)
Tobacco products displayed in only one area of the store. (III.B.1.)
No self-service display or access of tobacco products. (III.B.2.)
No one under the legal smoking age permitted to purchase smoking paraphernalia. (III.C.)
Registers should have prompts to stop sales and ask for ID. (III.E.3.)
Ready access to calendars marking age eligibility to purchase. (III.E.4.)
No sales of cigarettes in quantities less than 20 per pack. (III.F.)
No “look-alike” products allowed, such as candy cigarettes, bubble gum cigars, etc. (III.G.)
Check ID of everyone appearing under 27. (III.E.2.)
“We ID under 27” signs required on each door, each register where tobacco sold, each tobacco
display. (III.I.)
No exterior tobacco ads with cartoons or ads targeting youth. (III.H.1.)
No exterior tobacco ads if store is within 500 feet of playground or school. (III.H.5.)
No interior tobacco ads that target youth. (III.H.2.)
No ads within 2 feet of candy, toys, etc. (III.H.4.)
Interior signs limited to brand names, logos, other trademarks, and pricing, and must not be
displayed in format that appeals to youth. (III.H.2.)
No free samples of any tobacco product on premises. (III.J.)

* These provisions may have some situational exceptions (particularly in franchised locations), but
please feel free to pass along any observed violations for informational purposes.

