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   Formed in 2008.  We educate the African 
American community about tobacco use 
 and cessation, partner with community 
stakeholders and public health agencies to 
inform and affect the direction of tobacco  
policy, practices, and priorities, as it affects  
the lives of Black American and African 
immigrant populations. 





National Movement  
To Ban Menthol 

 Save Lives: Ban Menthol 

 Delta Sigma Theta 

 Chicago-  
Prohibiting Sales around schools 

 Brazil has banned it 

 European Union has 
banned it  

 Citizens Commission to 
Protect the Truth 





Family Smoking Prevention and  
Tobacco Control Act, 2009 

 

A cigarette …shall not contain… an artificial 
or natural flavor (other than tobacco or 
menthol) or an herb or spice, including 
strawberry, grape, orange, clove, cinnamon, 
pineapple, vanilla, coconut, licorice, cocoa, 
chocolate, cherry, or coffee, that is a 
characterizing flavor of the tobacco product 
or tobacco smoke.   

 

 



African Americans-Menthol 

 Perniciously targeted by all major tobacco 
companies 

 “Urban” programs included 

 Co-optation of Black leadership, heavy media 
campaigns, free giveaways to children, van 
programs, retailers programs, event sponsorship 

 Over 80% of African Americans smoke 
mentholated cigarettes 

 Over 90% of Black youth initiate  with  
menthol cigarettes 

 Addiction is about science and opportunity 

 Menthol is a Human Rights and Social 
Justice Issue 

 

 

 

 



Menthol Use Among Black Smokers 
Doubled Between 1971 and 2009 
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Sources: 1) Gardiner PS. The African Americanization of menthol cigarette use in the United 
States. Nicotine Tob Res 2004;6 suppl 1:S55-65. 2) Bates 94249889/9892 

 



TOBACCO INDUSTRY TACTICS 

 Heavy lobbying and manipulation of the 
political and public policy process 

 Campaign contributions 

 Leadership Groups- Smoking with The Enemy 

 Co-opting legitimate causes 

 EDUCATION, domestic violence, the arts, 
homelessness 

 Aggressive marketing & targeting of 
specific audiences 



Targeting 

 Analyzing and researching a specific group by 
age, ethnicity, gender, class, etc...  

 Associating use of the product with who the 
audience is or who they aspire to be 

 Creating advertising that speaks to the 
psychological needs/issues of the group  ex.—
esteem issues of African Americans 

 













Yerger, V. B. & Activity, and Health DispariPrzewoznik, J. & Malone, R. E.(2007). Racialized Geography, 
Corporate ties: Tobacco Industry Targeting of Inner Cities. Journal of Health Care for the Poor and 
Underserved 18(6), 10-38. The Johns Hopkins University Press. Retrieved April 21, 2014, from Project 
MUSE database. 
 

http://www.ncbi.nlm.nih.gov/pubmed/18065850 



Inner Cities became the Battlefield 
for “Menthol Wars” 

 Major tobacco companies aggressively 
competed against one another 

 

 Promotion of menthol brands intensified 
during the 1980s and 1990s 

 

 Inner city communities were exploited by 
the entire tobacco industry 



Campaigns Targeting Inner Cities 

 Lorillard’s Inner City Sales Program 

 Objective: Close the gap between the sales of 
Newport and KOOL 

 Philip Morris’ Inner City Task Force 

 Objective: “Beef up” Benson & Hedges 
Menthol in inner city areas  

 RJR’s Black Initiative Program 

 Increase sales of Salem cigarettes among 
Black smokers 



Bates #87057630/7636 

1987 



Bates #94081406/1414 



Campaigns Targeting Inner Cities 

 Van Programs 

 

 Special Retailer Incentives 

 

 Distribution of FREE cigarettes 

 Street Sampling 



Van Programs 

 Vans allowed sample distributors to be 
protected from “unruly crowds” while 
handing out free cigarettes in “dangerous 
territory” 

 Unique attention getting sampling device 
found to be “very effective for reaching 
target market in their own environment” 

 Innovative marketing technology used to 
promote menthol cigarettes 

 

 

 

 





Dealing with the  
Inner City Retailer 

 Financial incentives for retailers in “ghetto areas” 

 Scaled down displays to fit small, crowded stores 

 Use of black models in marketing materials who 
were “down to earth and not resemble the 
Harvard Black” 

 Use of suction cups to hang signage from     
bullet-proof shields 

 

 



Distributing Free Cigarettes 
Street Sampling 

 Sales staff on foot handed out free 
cigarettes 

 Gave away 90 packs per hour 

 “…confined to the inner city area to 
maximize …sampling on the target 
market” 

 “…do not go into the suburbs” 



The “Inner City” Youth  
Marie Evans 

 
 

•Grew up in Boston public  
  housing 
 

•Given free Newports at  
  the age of nine 
 

•Addicted to cigarettes at  
  age 13 
 

•Dead at 54 
 

•Family awarded $152  
  million judgment 



Menthol Use Among Black Smokers 
Doubled Between 1971 and 2009 
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Tobacco Sampling 2.0 
Menthol Cigarettes Cheaper Around 
African American schools 

 For each 10% increase in the proportion of 

African American students: 
 

  the proportion of menthol advertising increased by 

5.9%,  

 Newport promotion were 42% higher and  

 the cost of Newport was 12 cents lower.  

 (Association of Outlet Density with Smoking and Pack Price [17RT-0152] 

Lisa Henriksen, Stanford, 2010)  

 





Tobacco Has to Rise Above All of 
These Issues To Get Our Attention 

 Economic Development 

 Racism-Oppression 

 Other Health Concerns 

 Chronic  Diseases  

 Poverty-SDOH 

 Violence 

 

 



Illicit Drug Deaths (for all populations)  
vs.  

Tobacco Deaths (African Americans only) 
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Tobacco Deaths vs. Homicides 

 

 Tobacco related 
deaths kill 47,300 
African Americans 
each year 

 

 Homicides kill 8,650 
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NICOTINE ADDICTION IS A 
SOCIAL  JUSTICE ISSUE 

•Tobacco Industry sanctions are measured and preserve 
the “status quo” 

•Sanctions are not designed to stop the number one  
preventable cause of death, this would be political 
suicide 

•Tobacco Industry should be framed as a “pro-crack or  
pro-meth” force in our community 

•African Americans and other marginalized communities 
are often the “bargaining chip” in policy negotiations 

•Smoking/tobacco is a problem of political will 

 



Chicago Leads The Way! 

 





The “Buffer Zone” 

 Creates a 500 ft. Buffer Zone around 
Chicago Schools 

 Prohibits the sales of ALL flavored tobacco 
products 

 Includes menthol 

 Includes Black & Milds, Swisher Sweets, 

 Blunt wrappers 

 



Little cigars still… 
 

…available in a variety of flavors 
(vanilla, grape, watermelon, 
cherry, chocolate, menthol, etc).   

 

…include flavors that may appeal 
to youth and young people.  

Carpenter CM, et al. New Cigarette Brands with Flavors that Appeal to Youth: Tobacco Marketing Strategies. Health Affairs, 2005; 24(6): 1601-
1610.   



Small/Little Cigars and Other 
Tobacco Products 
 



The “Buffer Zone” 

 De-normalizes the inundation of deadly 
tobacco products 

 Tells “our” children they are worth public 
policy that protects them! 

 Is RELEVANT to inner city African 
American and Latino communities 

 Elevates the issue of tobacco control 
Puts Tobacco Industry on notice 



Healthy communities 
facilitate the 

individual’s ability to 
make healthy choices 

 





Kujichagalia 

 Self Determination 

 To Define Ourselves 

 To Speak For Ourselves 

To Act in Our Best Interest 



Our Lives Have Value! 



 
 
  
 
 
 
 
 
 

Menthol It’s Not 
“Just”  

A Black Thing  

 

 
 
 



Mentholated Cigarettes Use is Highest among 
Minority Groups—2002 NYTS  
[Percentages for youth smoking a usual brand of 
cigarettes.]Hersey, 2006 
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“The Trendsetters” 

…… 

 

 



“The Trendsetters” 

 

 
“The daring, flamboyant aspect of YA black 
smokers' personalities are evident in the many 
trends they start . And the fact that these 
trends often spread to the general population 
speaks to the unrecognized power and 
influence this subgroup yields on society .” 



2003 

 Just as canaries warned 
underground miners that 
the air was poisoned— 

 

 Racialized communities 
provide the early warning 
signs that there is poison 
in the social atmosphere 

 

 

 



 
The construct of the canary 
though relevant is passive 
 

 The canary doesn’t act on 
his environment 

 He smells the gas and dies 
to warn the miners 

 Not a dynamic relationship 

 

 



Young Black Men Aren’t 
Canaries 
 

 They have a very dynamic 
relationship on the world! 

 

 



Young Black Men Aren’t 
Canaries 

  



Young Black Men Aren’t 
Canaries 

  







What’s Being Done 

 Menthol Mondays- Bob Doyle-Colorado 

 Delta Sigma Theta Sorority 

 Berkeley, California 

 Hawaii 

 Califano-Sullivan Press Conference and 

    Time to Ban Menthol Report 





Berkeley, California 
City Council Members 

Darryl Moore Max Anderson 



Hawaii 



The Citizens’ Commission  
To Protect The Truth 

 Former U.S. Secretaries 
of Health, Surgeons 
General, Directors of 
Centers for Disease 
Control and Prevention 
Urge Lorillard, R.J. 
Reynolds and Philip 
Morris to Stop 
Marketing and Selling 
Menthol Cigarettes   

 

Hon. Joseph  A. Califano, Jr. 

Dr. Louis Sullivan 



The Citizens’ Commission To Protect 
The Truth 

 

http://www.casacolumbia.org/addiction-research/reports/time-to-ban-menthol-report-2014 



The “Buffer Zone”-AATCLC 

 Educate communities about the pernicious 
targeting of their children 

 Provide technical assistance to 
municipalities 

 Create a blanket of of “flavored tobacco” 
free zones to protect our children 

www.savingblacklives.org 

cmcgruder@usa.net 

 

 

http://www.savingblacklives.org/


May 14-15, 2014 in Little Rock, Arkansas 
 

   Valerie Yerger, N.D.     Phillip Gardiner, Dr. P.H       Carol McGruder 

“The Buffer Zone” 


