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Tobacco Retail Licensing in California 

• State laws address licensing fee (minimal)  
• Local laws address public health impacts, like youth access 

to tobacco products, greater fees for local enforcement 
• Needs to be synergy between the two to be effective 
  



Tobacco Retail Licensing 
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Tobacco Retailer Licensing In 
California 

Strong Ordinances: 111 
• Located all over the state in 

both small and large towns 
 

• Fees range from $30 - $665 
 

• Most fall between $200 - $350 
 

• 17 rural communities in 
California have adopted TRL 



Survey of Rural Californians 

Strong Support for Tobacco 
Licensing 
• 50% think its easy for youth to 

purchase tobacco 
 

• 78% support license requirements 
 

• 91% agree that repeat violators 
shouldn’t be allowed to sell tobacco 
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The Five Phases of a Campaign 



Research  
 

• Elected Officials 
• Political Environment 
• Issues in Your Community 
• Possible Allies 

Phase 1 – Investigation & Assessment  



Create a Road Map  
 

• Strategy Chart 
• Decision Maker Matrix 
• Circles of Influence 

Phase 2 – Strategy & Planning 



Building Your Base of Support 
 

• Get to know community members, 
groups & leaders 

• Become more connected with the 
community 

Phase 3 – Recruitment 



Taking Action 
 

• All activities are focused on tactics 
• Tactics are what you and your 

allies do to your target to reach 
your goal 

 
 

Phase 4 – The Campaign 



Your policy passed. Now what? 
 

• Research how the policy should be 
implemented  

• Renew relationships with elected 
officials and staff  

• Develop relationships with staff involved 
in implementation  

• Enlist the public as an ally  
• Evaluate effectiveness 
 

Phase 5 – Implementation & Evaluation 
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American Lung Association in California 
Center for Tobacco Policy & Organizing 

 

www.Center4TobaccoPolicy.org 
www.Twitter.com/TobaccoPolicy 

www.YouTube.com/TobaccoPolicy 
www.flickr.com/photos/TobaccoPolicy 

www.Center4TobaccoPolicy.org/Blog 
 

“The Center staff are knowledgeable, helpful and friendly. The Center is 
one of my three favorite go-to websites for tobacco control information.” 


