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Tobacco Sales at Convenience Stores 



Data Sources 
• Census of Retail Trade (every 5 years, last 2007) 

– Conducted by US Government 

– Random sampling; Representative of US payroll 
establishments 

– Misses small“mom and pop” c-stores w/o payroll 

– Allows comparison of c-stores to other store types 

• NACS survey (annual) 

– Conducted by Association for Convenience and Fuel Retailing 

– n= 228 retail companies representing 27,149 stores (over-
represents  very large chains) – 2010 

– Allows opt in (you can volunteer) 

– Covers non-payroll establishments 

 



Summary statistics of tobacco product retailers and sales from all 
industries within U.S. Census of Retail Trade, 1997-2007 

Year 

Number of 

establishments 

selling tobacco 

products 

Percent of 

establishments 

selling tobacco 

as a product 

line (%) 

Sales of 

tobacco 

productsa 

($1,000) 

Percent of 

sales from 

tobacco 

products (%) 

1997 234,100 20.93 36,819,413 4.70 

2002 221,173 19.84 50,860,948 5.30 

2007 235,707 20.89 59,542,002 4.40 

aSales are presented in 1997 nominal dollars 

Source: D’Angelo, Ribisl, et al (in preparation) 

Note: There are about 400,000 tobacco retailers in the US 



Summary of U.S. Economic Census data for convenience stores 
U.S. Census of Retail Trade 1997-2007 

NAICS 

Industry 

Description Year 

Num. of 

establishments 

selling tobacco 

products 

% of  

establishments 

selling tobacco 

as a product 

line (%) 

Sales of 

tobacco 

productsa 

($1,000) 

Per 

capita 

sales 

volume 

($1,000) 

Percent of 

sales from 

tobacco 

products 

(%) 

Percent of all 

tobacco 

product sales 

 (%) 
Gasoline stations 

with convenience 

stores (447110) 

1997 74,564 91.3 11,968,668 161 10.2 32.5 

2002 86,152 92.0 21,153,629 246 12.2 41.6 

2007 89,652 91.9 26,765,721 299 8.5 45.0 

Convenience stores 

(445120) 

1997 23,793 87.9 3,121,525 131 20.6 8.5 

2002 24,871 85.1 4,527,232 182 25.0 8.9 

2007 25,510 100.0 5,112,203 200 24.5 8.6 

Key stat: Among payroll establishments, 53.6% of all 

tobacco product sales occurred at convenience stores 

(with or without gas) in 2007 



NACS State of the Industry Annual Report 
• 67.2% of stores have 1-10 stores  

– About 62% have just 1 store 

• 13.4% are 500+ stores (large chains) 

• 2010 total sales per store = $1,518,120 

– Cigarettes – 35.79% of in-store sales ($579,780) 

– Other tobacco – 4.05% of in-store sales ($69,444) 

• 2010 Industry gross margins 
– 15.21% cigarettes 

– 31.72% other tobacco 

– 40.22% packaged beverage, non alcoholic 

– 51.40% candy 

– 28.18 overall 



Industry Contract 



Industry Contract 



Provisions: 

-Install industry shelving 

-Post promotional signs (quarterly) 

-% of visible pack facings guaranteed for brands 

-Share sales data 
 

Primary Cigarette Merchandising Area PCMA 


